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WHAT DoEes CoprYRIGHT HAVE TO Do WiTH MEe?

If you're like most people nowadays, words like copyright and intellectual property con-
jure up images of gray-suited lawyers and wealthy record-company executives. In short,
big people making—or failing to make—big money from big ideas. Unless you're an
author, artist, or musician with a livelihood at stake, you really don't have a dog in this
fight, right?

Well, consider this:

Have you ever written a piece of poetry for an English class? Do you ever upload vaca-
tion photos to an Internet site like Flickr? Do you keep a journal or a sketchbook? Ever
have a blog, or write an article for the school newspaper? Posted video of your garage
band's practice sessions to YouTube?

If you answered yes to any of these questions, then congratulations; For better or worse,
copyright law applies to you. While it is possible—and even advisable—to officially reg-
ister a copyright—the instant you transfer an idea to paper (or canvas, or film, or HTML),
your work is subject to copyright protection. This means, among other things, that the
work is legally recognized to belong to you and you alone, and that no one else may use
it without your permission or without compensating you. In short, copyright is about
having total control over our ideas. And since a good idea can be practically a license to
print money, having absolute control is a good thing, right?

Imagine, then, that you wanted to compile some poems or essays or blog posts into a
book, or maybe make a CD of your band's new tracks to make a few bucks. A quick trip

to the copy shop or a few minutes with your CD burner and you're in business.

Not necessarily...






